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George W. Cobb : Introduction to Design and Analysis of Experiments before purchasing it in order to gage
whether or not it would be worth my time, and all praised Introduction to Design and Analysis of Experiments:

2 of 2 people found the following review helpful. Excellent bookBy brettware5This book is a great book, | am using it
for my Stat 230 class and it is very easy to read compared to other textbooks that | have used in the past. If you are
trying to learn about experiments give this book atry.0 of 0 people found the following review helpful. Worst
textbook i've ever ownedBYy spenjenlt's confusing, full of mistakes, and isimpossibly hard to find anything in it. No
help with hw problems and i'd avoid this textbook if at all possible.2 of 5 people found the following review helpful.


http://f3db.com/pub/links.php?id=1931914079

AWFUL!!By DanWhat was this author thinking?? This book is not written like a traditional textbook, instead the
author triesto be funny... Instead it comes across awkwardly and annoyingly. Also, the book makesit very difficult to
find information in it because of the poor organization.If you are a professor thinking about using this for your class...
PLEASE DON'T!!

Dataanalysisis an interpretive activity. George Cabb's goals in Introduction to Design and Analysis of Experiments
areto explain how to choose sound and suitable design structures and to engage the student in understanding the
interpretive and constructive nature of data analysis and experimental design. Developed over years of classroom use,
thistext can be used as an introduction to statistics emphasizing experimental design. Technical prerequisites are kept
to aminimum. It can also be used as an elementary graduate survey course. Cobb's approach and careful exposition
allow students to build a deep understanding of statistical concepts over time as they analyze and design experiments.
He presents the field of statistics to students as a matrix, rather than a hierarchy, of related concepts. This text
introduces the main concepts of statistical thinking in the context of experimental design and ANOVA, alowing the
material to be covered in half of the usual time. Introduction to Design and Analysis of Experiments was originally
published by Springer-Verlag, New Y ork and is now being reprinted by Key College Publishing. It is available for sale
from either publisher.

From the Back CoverData analysisis an interpretive activity. George Cobb's goalsin Introduction to Design and
Analysis of Experiments are to explain how to choose sound and suitable design structures and to engage the student
misunderstanding the interpretive and constructive nature of data analysis and experimental design. Developed over
years of classroom use, this text can be used as an introduction to statistics emphasizing experimental design.
Technical prerequisites are kept to aminimum. It can also be used as an elementary graduate survey course. Cobb's
approach and careful exposition alow students to build a deep understanding of Statistical concepts over time as they
analyze and design experiments. He presents the Statistics concepts over time as they analyze and design experiments.
he presents the field of statistics to students as a matrix, rather than ahierarchy, of related concepts. This text
introduces the main concepts of Statistical thinking in the context of experimental design and ANOVA, allowing the
material to be covered in half of the usual time. Introduction to Design and Analysis of Experiments was originaly
published by Springer-Verlag, New Y ork and is now being reprinted by Key College Publishing. It is available for sale
from either publisher.



